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Safe Harbor

This presentation contains forward-looking statements. All statements other than statements of historical facts
contained in this presentation, including statements regarding LendingClub Corporation's (“LendingClub” or the
“Company”) future results of operations and financial position, financial targets, business strategy, plans and
objectives for future operations, are forward-looking statements. The Company has based these forward-looking
statemenits largely on its current expectations and projections about future events and financial trends that it
believes may affect its financial condition, results of operations, business strategy, short term and long-term
business operations and objectives. These forward-looking statements are subject to a number of nisks,
uncertainties and assumptions, including those described under the heading “Risk Factors” in the Annual Report
on Farm 10-K for the year ended December 31, 2014 and in other public filings, that the Company has filed with
the Securities and Exchange Commission (the “SEC"). Moreover, the Company operates in a very competitive
and rapidly changing environment. New risks emerge from time to time. It is not possible for Company
management to predict all nsks, nor canthe Company assess the impact of all factors on its business or the
extent to which any factor, or combination of factors, may cause actual results to differ matenally from those
contained in any forward-looking statements the Company may make. In light of these risks, uncertainties and
assumptions, the forward-looking events and circumstances discussed in this presentation may not occur and
actual results could differ matenally and adversely from those anticipated or implied in the forward-looking
statements.

You should not rely upon forward-looking statements as predictions of future events. The Company cannot
guarantee that the future results, performance or events and circumstances reflected in the forward-looking
statements will be achieved or occur. Moreover, neither the Company nor any other person assumes responsibility
for the accuracy and completeness of the forward-looking statements. Except as required by law, the Company
undertakes no obligation to update publicly any forward-looking statements for any reason after the date of this
presentation.

This presentation includes certain non-GAAFP financial measures. These non-GAAFP financial measures arein
addition to, and not a substitute for or supenior to, financial measures prepared in accordance with GAAP. See the
Appendix for a reconciliation of the non-GAAP measures used in this presentation to the most directly comparable
GAAF measures.
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Consistent and Disciplined Growth

Marketplace Loan Originations

($ in millions)

Marketplace loans originated since inception: $2,579 million
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Mote: As of Decamber 31, 2015
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An Online Marketplace

Investors

Borrowers
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Principal + Interest

Al Loans onginated and issued by cur federally regulated issuing bank partners.
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Massive Debt Refinancing Opportunity

The addressable portion of the credit card refinancing opportunity stands at roughly
$465 billion once filtered for our credit policy and response model (i.e., after removing
non-revolving balances, small balances and balances carrying promotional rates)
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Mote: ~18% of bank card balances are on promotional interest rates (<3% APR) and ~10% of retad card balance is at zero-rate, both of which are not included in target cpportunity
Source: http:/fwaw. federalreserve goviraleasesigl %cument/; TransUnicn BC33 data, Company estimates and independent third party research providers
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We are Still in the Early Days

$13 Trillion+

U.S. Unsecured
e = & Secured Consumer /

S
=

> i Small Business Lending®

y.
ff $3.5 Trillion
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& Credit Outstanding' )

) $935 Billion i

%  US. Revolving

% Consumer Credit!

/ ~$300 Billion
¢ U.S. Small Business

v 4 Lending?

Today

1. Board of Governors of the Federal Reserve System, "Consumer Credit- G.15 as of December 2012
2. FDIC, as of December 31, 2015
3. U.S. consumer credit outstanding plus U.S. small business lending plus one- to four- family mortgages
{Source: Board of Govemnors of the Federal Reserve System, "Mortgage Debt Cutstanding™ as of Decamber 2015)
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Lower Costs

Business Model Driving

Traditional Lender
Operating Expense': 5-7%

Reserve Requirements
Branch Infrastructure
Customer Acquisition

Underwriting

Origination

Servicing

=i LendingClub
Operating Expense?: ~2%

Technology and business model
drive cost down

v

Customer Acquisition

Underwriting
QOrigination
Servicing

1. Operating expenses as 3 percentage of cutstanding bean balance. The anahysis used Q3 2015 and included Citi, Wells Farge & Co., Capital One Financial, Discower Fmancial Services, Bank of Amenica and
JPMorgan. - 2. Estimated operating expenses on 3 “run rate” basis based on operating expenses for the quarter ended September 30, 2015 annualized, assuming no growth i menthlhy rate of ongination volume.

=i LendingClub



Efficient Regulatory Framework

Consumer Protection

Capital Efficiency

No Capital No Capital
at Risk Reserves

yroniS Signaty
?’\ec-nansactions S
W40) oy joed W2
Siequiayy 8oWdS

Matched Assets &
Liabilities

No
Systemic
Risk

i LendingClub



Providing Value to Both Borrowers and Investors

25.0%

21.9%'@
20.0% ~
Big Savings for Borrowers

15.0%

Traditional Bank 14.3%°

Lenders

LendingClub

10.0%
7.4%" @

E

5.0% -
Better Returns forlnvestors

0.0%  0.06%2@

1. Based on responses from 12,728 bommowers in a survey of 88,433 randomby selected bomowers conducted by Lending Club from January 1, 315 — January 1, 2018. Bomrowers who received a lean to consolidate
existing debt or pay of f their credit card balance reported that the interest rate on cutstanding debt or credit cards was on average, approxamatehy 21.9% - 2. Mational average APY paid on savings accounts by U.S.
depositony mstibutions for nonjumbo deposits as of Februany 1, 2018 (Source: FDIC) = 3. Average interest rate for bomowers who recaived a lean to consclidate existing debt or pay of f their credit card balance per the
Lending Club Survey = 4. As of December 31, 2015. Median Adpsted Net Annualized Return for investors with 100+ noetes, note concentration of <2.5% of portfolio value, all loan grades, and portfolio age of 12-18
months {Source: Lending Club)
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Investor Mix in Standard Program Loans

Individual Investors who invest through self-managed accounts, managed accounts
or private funds have invested over $4 billionin 2015

o,
100% | itk ® [nstitutional 7.000 -
investors 6417
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" Sef-managed, g g -
80% - individuals
Managed accounts
70% and dedicated 5,000 -
funds, individuals
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’ I
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U% T T T 1 U T T T 1
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Based on Standard Program leans onhy. Al Loans onginated and issued by WiebBank, a Utah-chartered industrial bank, Mambar FDIC
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Principal & Interest Are Recurring Sources of Funds

Principal & Interest Paid to Investors

(3 inmillions) » Fixed rate amortizing loans are attractive
$8,000 1 cash flow investments for investors
$7.000(1) : e
$7.000 - }r - = |nvestors received $4.1 billion in principal
| | and interest payments in 2015
$6,000 I |
I | * |nvestors generally reinvest principal and
5000 - I I interest back into new loans
! . .
$4 000 - >0 I I * |n 2015, principal and interest payments
I | were sufficientto fund roughly half of total
$3 000 - I I originations
I
52 000 51,962 : | * Atthe end of 2015, total servicing portfolio
' I I reached $9 billion
I
$1.000 - $500 : | » Based on our outlook for 2016, and the
$200 ] I current servicing portfolio, the marketplace
O o o013 a0 o015 | 20ree should generate in excess of $7 billion of

principal and interest payments in 2016
which is sufficientto fund half of total
originations

{1} Based on 2018 cutlook and assuming consistent mix of loan grade and term
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Growing Repeat Investment from Investors

Retail investors keep adding to their accounts
Rate of repeat investment also increasing every year
Average initial account opening amount remains consistently high at ~$10,000 after 6 months
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As of December 31, 2015, Includes: Retal investors with less than 3250k in cumulative contnbutions.
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Credit Performance and
Investor Returns




Consistent Portfolio Performance

Investor Account Returns by Average Age of Portfolio

Adjust retumns for
S past-due Notes @

@® Investor Population’

Murn

@® Selected Investors'

]
<!

f

© 15% Minimum Number of Notes

: per Account

Ew- 100 + Notes @

Z Median®: 7.4% Portfolio Concentration

D %Y Maximum Note size is less than

25% «~

N a of total portfolio value @
Weighted Average Interest Rate

5%

All -0

Average Age of Portfolio (months)

n

1. Data from actual Lending Club investor accounts as of January 20, 2018 and excludes investors that transacted on the Folio Investing note trading platform

2. This chart is not 3 prediction of how a particular portfolio will perform. The actual performance of any particular portfolio may be impacted by, among other things, the sze and diversity of the portfolio, the exposure
to particular notes or group of notes, as well 3s macroeconomic conditions and actual portfolios, may perform dif ferently than those presented in this chart
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Lending Club Loans Outperformed Other Asset Classes

Net Returns by Asset Class in 2015(1) Fixed Income Net Returns (1-Year and 3-Year)

-40% -20% 0% 20%

-8% -3% 2% 7% 12%

Lending Club Standard Program 7 .80y o
’ gam | | . | LC Advisars BBFQ Fund "9;53?
i i i . (e}

Equities (S&P 500 incl. Div Yield) | 5 I 1.4% 0.6%
! ! Barclays U.5. Aggregate Bond Index o
1.4%
Investment Grade Bonds 0.6% .
| | | Barclays Intermediate Credit Index LU.‘E;}E
High Yield Bonds | | -5.0% I ! _
! ! ! Markit iBoxx USD Liquid High Yield -5.0% " 1-Vear
' ] Index 0.9%  w3-Year
Commodities | m i

According to Morningstar, LC Advisors Broad Based Consumer Credit “Q”"
Fund outperformed 99.8% of taxable bond mutual funds for the year.

*Mote: LCA Fund performance includes NAY adjstment based on recent interest rate increase; Lending Club Standard Program return based on leans through Q2 2015, This information is not an offer, sale or
soficitation of an offier to buy or sell securites where such action would be unlawful prior to registration or qualification under the securites laws of such pnsdiction.
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Consistent Positive Net Returns After Charge Offs

= 2008 and 2009 vintages delivered adjusted net annualized returns between 2.5% and 5%
Recentvintage returns have beenimpacted by lower interest rates but performance remains strong
Lending Club investor expectations incorporate charge off rate assumptions and anticipated fees

Net Annualized Return By Vintage (36-Month Standard Program)

14.0%

12.0%

10.0%

8.0%

6.0% -

4.0%

2.0%

0.0%

2015, 11.21%

2014, 9.7%

2013, 8.3%

Simplified Sample Portfolio Return

12 345 6 7 8 5910112131415 1617 181920212223 24 2526 27 28 29 30 31 32 33 34 35 36

Maonth on Book

Based on Standard Program leans onhy. Al Loans onginated and issued by WebBank, a Utah-chartered industrial bank, Member FONGC; This chart is not a prediction of how a particular portfolio w
performance of any particular portfolie may be impacted by, among other things, the size and diversity of the portfolo, the exposure to particular notes or group of notes, as well as macroeconomic conditions and
actual portfolos, may perform dif ferenthy than these presented in this chart

Effective Interest Rate: 12.89%
- Expected Charge Off Rate: 553%
- Estimated Fees: 0.96%

Projected Return: 6.40%
Historical Returns Range: HE7%- 8.40%

2012, 6.8%
2010, 6.5%
""""""" 2011, 6.2%
2009, 5.4%
2008, 2.5%

perform. The actua
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Standard Program Credit Performance — 36 Month

Prime 36M Cumulative Net Charge-off Rate
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Based on Standard Program leans onhy. Al Loans onginated and issued by WebBank, a Utah-chartered industrial bank, Member FONC; This chart is not a prediction of how a particular portfolio will parform. The actua
performance of any particular portfolie may be impacted by, among other things, the size and diversity of the portfolo, the exposure to particular notes or group of notes, as well as macroeconomic conditions and
actual portfolos, may perform dif ferenthy than these presented in this chart
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Standard Program Credit Performance — 60 Month

Prime 60M Cumulative Net Charge-off Rate

18.0%
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Based on Standard Program leans onhy. Al Loans onginated and issued by WebBank, a Utah-chartered industrial bank, Member FONC; This chart is not a prediction of how a particular portfolio will parform. The actua
performance of any particular portfolie may be impacted by, among other things, the size and diversity of the portfolo, the exposure to particular notes or group of notes, as well as macroeconomic conditions and
actual portfolos, may perform dif ferenthy than these presented in this chart
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Recession Simulation - Managing Through a Cycle

Nationwide Historical Unemployment Rate and Simulation Scenario

%
(
B ——Fed CCAR 2016: Adverse

— Moody's §3 Scenario

1
Historical Unemployment Rate Recession Simulation

Source: Bureau of Labor Statistics as of Decamber 31, 2015, Lending Club simulation estimates based on Federal Reserve CCAR 2018 (Adverse), and Moody's Anahytics 53 Scenano
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Recession Simulation - Managing Through a Cycle

Moody’s 3 Recession Simulated Portfolio Net Returns (") Key Takeaways:

10% » We applied a simulation using the
8% 6.9 Moody's S3 recession scenario, which is
- 52% similar to the Fed CCAR 2016 Adverse

4.9% 4.8%

4%
2%
0%

2015 {(Simulation) 2016 (Simulation) 2017 (Simulation) 2018 (Simulation)

Scenario

» Expected portfolio performance dips but
still remains closeto 5%

» Forcontext, even in the severe crisis of
2008 and 2009, Lending Club delivered

2008-2011 Lending Club Actual Returns positive returns to platform investors
10% 2540 * |n 2009, net capital inflows to Lending
. Club were 3x higher than in 2008, and
5'; then doubled again in 2010 and 2011
4% = Since 2009, we have developed better
. risk management, underwriting models
UD; and collections capabilities that should

further moderate negative pressures on
returns in future economic slowdowns

2008 2009 2010 2011
mmm [ et Retumn | et Wew Capital (Indexed to 2007 =100)

{1} Assumpticns: 31,000 invested across the Standard Program platform each month from Jan. 12 — Dec. "18; unemployment rate peaks at 8% per Moody's 53 scenarnio; recession to hit immediately in Q1 2018;
remaining part of koan Efe for existing bookings subject to recession performance; successive rate ncreases of 100bps in Jul. 18 and Jan. "17; portfiolo mix of grade and term similar to Q4 2015.

{2} Based on Standard Program loans onhy. Al Loans onginated and issued by WebBank, 3 Utsh-chartered industrial bank, Member FOING; This chart is not 3 prediction of how a particular portfolbo will perform. The
actual performance of any particular portfiolio may be impacted by, among other things, the size and diversity of the portfolio, the exposure to particular notes or group of notes, as well as macroeconomic conditions
and actual portfolios, may perform dif ferenthy than those presented in this chart.
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Tailwind in an Economic Slowdown

In an economic slowdown investors tend to flee the stock market and over-
invest in fixed income, which showed significant inflows in both 2001 and 2008

2001 Recession

$180,000

$160.000

$140.000
$120.000

= 5100000 [

80,000

$60.000

MNet Flow (5

540,000

$20,000

$— T T

$(20,000) L=

12 Months Befare  Recession 12 Maonths After
Fecession (March 01 - Recession
November 01)

Taxable Bond mlS Equity

Met Flow ($M)

2007 — 2009 Recession

$3B0,000 q----mmmmmmmmm oo
$300,000 ------mmmmmm oo mgaaag oo
$250,000 ---mmmmmmmm e
5200000 ----m-mmmmmmmmmmm s s mmmmm e e
$150,000 ----mrmmmmmmm oo e
$100,000 +--9 e e
$50,000 +--1 mmemmmsmmsiemeceoooodoooooes
¥ I | N
BE0,000) - - - - oo
F100,000) F-mmmmmmmmmm e e
H(150,000) +---mmmmmmmm s
12 Months Fecession 12 Maonths After
Before (December OT - Recession
Recession June 03)
Taxable Bond m S Equity

Source: Momingstar, as of 12/31/2015. Based on monthhy net flows inte and cut of taxable bond {ex. money market and municipal bond funds) and U.5. equity {ex. sector equity funds) open-end mutual funds.
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Origination Growth Has Been Fast but Disciplined

Annual Quarterly
($ inmillions) (% in millions)
8,362
82% Growth
YoY
2,579
2,236
1,912
4,378 1,635
1,415
1,165
1,006
2,065 sog [°1
e
353
2013 2014 2015 1Q13 2Q13 3Q13 4Q13 1Q14 2Q14 3Q14 4Q14 1Q15 2Q15 3Q15 4Q15
Growth (%)
188% 112% 91% 222% 225% 174% 165% 124% 125% 105% 103% 107% 90% 92% 82%
- - - 34% 26% 27% 23% 13% 27% 16% 21% 6% 17% 17% 15%

{1} There may be differences between sum of quarterhy results and annual results due to rounding
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Driving Equally Robust Operating Revenue Growth

Annual () Quarterly
(% in millions) (% in millions)
426.7
93% Growth
YoY
134.5
115.1
213.4 | 961
81.0
69.6
156 56.5
98.0 :
335 8.7
214 o
16.2 20.8
2013 2014 2015 1213 2213 3Q13 4013 1214 2014 3014 4014 1Q15 20215 30215 4Q15

Growth (%)
188% 118% 100% 217% 218% 179% 167% 138% 133% 106% 108% 109% 08% 104% 03%
QoQ _ _ _ 29% 28% 31% 22% 16% 26% 16% 23% 17% 19% 20% 17%

["Iriu:]li]ll:l:;;;:gnrr: 4 TR 4 BB% 5.10% 460% 467% 483% 479% 489% 483% 4.85% 4.92% 496% 5.03% 5.15% 5.21%

{1} There may be dif ferences between sum of quarterhy results and annual results due to rounding
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Expenses that Impact Contribution Margin(!)

Annual ? Quarterly (2

(% in millions) (% in millions)
222.9
68.7

57.8 AL

2013 2014 2015 1Q13 2Q13 3Q13 4Q13 1Q14 2Q14 3Q714 4Q14 1Q15 2Q15 3Q15 4Q15
Sales & Marketing
% of Originations 1.76% 1.83% 1.96% 210% 1.78% 1.68% 1.63% 2.12% 1.83% 1.70% 1.73% 2.02% 1.98% 1.37% 2.01%
Origination &
Servicing 0.85% 0.81% 0.70% 0.73% 0.79% 0.89% 0.89% 0.89% 0.830% 0.831% 0.79% O0.71% 0.73% 0.72% 0.66%

% of Originations

2 51% 2 65% 2 57% 2.88% 257% 2.58% 2.52% 3.01% 2.63% 2.51% 2.57% 2.73% 2.71% 2.59% 2.66%

{1}  Prior pericd amounts have been reclassified to conform to cument presentstion.
{2} Excludes stock-based compensation expense. See Appendix for a reconciliation of this Non-GAAP measure. There may be dif ferences between sum of quarterhy components and totals due to rcunding
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Contribution Margin()

Annual®? Quarterly®?

(% in millions) (% in millions)

98% Growth
YoY

204
65.7

51.3

44.3

36.5

44

1013 2013 3213 4013 1014 2014 3214 44014 1Q15 20215 30415 4015

2013 2014 2015

Margin

(% of 45% 46% 48% 3% 45% 47% 48% 38% 46% 48% 48% 45% 46% 2 H0% 48%
Revenue)

{1} Pmor penied amounts have been reclassified to conform to current presentation.

{2} There may be dif ferences between sum of quarterhy results and annual results dus to rounding.
{3} Contribution is 3 non-GAAP financial measure that we calculate as net income (loss), excluding net interest income (exgpense} and other adjustments, general and administrative expense, stock-based compensation

expense and income tax expense (benefit). Contribution margin is calculated by dividing contribution by total operating revenue. See Appendix for a reconciliation of this Non-GAAP measure.
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Expenses that Impact Adjusted EBITDA Margin

Annual Quarterly
(3 inmillions) ($ inmillions)
134.1
1.1
36.1
30.9
25.4 259 4
2.0
182 19.8 18.9
13.0 iz
e NRC’
‘E-E gg '-',‘._-1 - e Bk 7o0S o4

2013 2014 2015 1213 2013 30213 4213 1014 2014 30214 40714 1215 2015 3Q15 4Q15

Pro 12% 13% 12% 13%  13% 12% 11% 12% 13% 12% 13% 12% 13% 12% 12%

(% of Rev

Other G&A
17% 23% 19% 20% 17%  16% 17% 21% 24% 23% 24% 20% 20% 19% 18%

Excludes stock-based compensation, depreciation and amortization, amortization of intangible assets and acquisition related expenses. There may be differences between sum of quarterhy components and annua
results due to reunding. See Appendie for a reconciliation of this Non-GAAP measure.
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Adqjusted EBITDA Margin

Annual Quarterly

($ inmillions) (% in millions)
69.8
24.6
21.2
13.4
10.6
7.9
6.5 7.5
15.2
4.9
3.1 4.0
i 1.9
0.7
2013 2014 2015 1Q13 2Q13 3Q13 4Q13 1Q14 2Q14 3Q14 4Q14 1Q15 2Q15 3Q15 4Q15
_y 15 5% 10.0% 16.3% 45% 147% 18.0% 19.5% 4.8% 8.2% 13.3% 11.4% 13.1% 13.9% 18.4% 18.3%

Adpusted EBITDA is 3 non-GAAP financial measure that we calculate as net income (loss), excluding net interest income (expense) and other adjustments, acquisition and related expense, depreciation and

amortization, amortization of intangibde assets, stock-based compensation expense and income tax expense (benefit). Adjsted EBITDA margin is calculated as adjusted EBITDA divided by total operating revenue.
Ses Appendit for 3 reconciliation of this Mon-GAAF measurs.
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Q1 and Full Year Outlook

Q1 2016 FY 2016 FY 2016
New Guidance  Updated Guidance Frevious Implied Outlook

o As of 2/11/2016 As of 2/11/2016 As of 10/29/2015
(% in millions)
Operating Revenue $147 - $149 $730- %740 $714 - 717
Y/Y Growth (Midpoini) 63% 2% /0%
Adjusted EBITDA $25 - $27 $130- %145 ~$129
Adjusted EEBITDA Margin % (Midpoint) ~18% ~19 % ~18%
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Appendix:
Financial Recons & Metrics




GAAP to Non-GAAP Reconciliation(?

Operating Expenses

Year Ended Dec. 31, ThreeMonthsEnded
(in thousands, except percentages)
{unaudited) 214 215 314 4014 25 | a5 4015
Total Operating Revenue $213412 5426697 $38,702 S48621 556538 S§695561 S81,045 596119 5115062 §$1344T1
GAAP Sales & Marketing $85652 5171526 520138 518895 520584 526035 F34470 539501 544018 553,537
Stock-baszed Compenszation Expense 5,478 7,250 3,360 456 787 853 1,508 1,713 2283 1,748
Hon-GAAF Sales & Marketing $80,176 % 164,276 $16, 778 518429 S19,797 §25172 $32962 S37,788 SM,7356 551,/
2¢ Tota! Operating Revenus 38% 38% 439 JB% 35% 36% 41% 39% 36% 39%
GAAP Origination & Servicing $ 37 326 $ 61,335 57373 53412 $94880 S5118661 512201 514706 516732 517,695
Stock-baszed Compenszation Expense 1,653 2735 297 350 459 538 606 719 652 743
Non-GAAP Origination & Servicing % 35,673 § 58,600 § 7,076 $ 8,053 9421 511123 511,585 S§513987 S$16070 516,948
2¢ Tota! Operating Revenus 17% 14% 18% 17% 17% 16% 149 15% 142 139
GAAP Engineering & Product Development $33518 § 77,062 § 6 469 $83897 510229 512923 51389 §$18214 §$21083 $§23.837
Stock-based Compensation Expense 5 445 11,335 953 1528 1,782 2182 1,798 2943 3,145 3,449
Depreciation & Amortization 5,154 13,820 791 1,068 1,447 1,868 2744 3,261 3,808 4,007

Non-GAAPEngineering & Product

Development § 26,879  §51,907 $4726 $6281 S7T000 S$8273 59,356 S$12,040 514410 516,431
% Total Cperating Revenus 139 129 12% 13% 12% 13% 12% 12% 129 12%
GAAP Other Gk $81138 5122182 $12037 S$20568 $22323 S$26208 526410 523247 $32280 535245
Stock-based Compensation Expense 23,576 25 502 2423 5,966 7,508 TE78 7681 7,111 7,388 7,721
Depreciation 1,166 2425 218 245 322 383 404 524 708 750
Acquisition and Related Expenses 3,113 2 367 1,141 1,378 301 293 204 403 937 733
Amortization of Intangibles 3,898 5,331 - 1,123 1,388 1,387 1,545 1,274 1,256 1,256
Non-GAAP Other GBA §49383  $52,156 $8,257 S11,8656 §12,803 S16467 S16486 S§18,935 S§21,990 § 24,745
% Total Cperating Revenus 23% 19% 21% 245 23% 24% 20% 20% 15% 18%

{1} Prior penicd amounts have been reclassified to conform to cument presentation.
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Adjusted EPS Reconciliation

=  Adjusted EPS is a non-GAAF financial measure that we calculate as net income (loss), excluding other adjustments, acquisition
and related expense, amortization of intangible assets, and stock-based compensation expense.

Year Ended Dec. 21, ThreeMonthsEnded

(in thousands, except per share data) 1014 2014 | 3Q14 | 4Q14 | 1G5 | 2015 | 3Q15

{unaudited)

GAAP Net Income (Loss) 5(32,804) 5 (4,985) S(7,289) S(9,187) S(7.371) S(9,037) 5(5374) §(4,140) 5850 54,560
Acquisition and Related Expense 3,113 2387 1,141 1,378 301 283 294 403 937 733
Amortization of Intangible Assets 3,896 3,331 - 1,123 1,388 1,367 1,545 1,274 1,256 1,256
Stock-based Compensation Expense 37,150 51,222 7,033 8,319 10,537 11,261 11,593 12,435 13,479 13,664
Income Tax Expense 1,380 2833 = 540 419 331 627 389 1,233 534
Adjusted Net Income 512,657 § 56,755 $876 §2,273 §5274 $4235 S7,686 S§10412 517,856 S 20,806
Weighted-average GAAP Diluted Shares 75,574 374872 55,761 57871 59 844 127 858 371,959 372,842 401,935 402 534

Weighted-average Diluted Effectof Preferred

Stock Conversion 235,745 - 240195 245 025 2459 351 195,608 - - - -
Weighted-average Other Dilutive Equity Awards 40 767 28717 28,397 27 489 27,993 39 488 38,166 32,808 - =
Hon-GAAP Diluted Shares 352,086 401 559 324,373 334,469 337188 362,955 410125 405,650 401,935 402,634
Adjusted NetIncome perDiluted Share 50.04 $0.14 $0.00 50.01 $0.02 S0.01 $0.02 $0.03 50.04 $0.05

{1} Gives effect to the conversion of convertible prefemred stock inte common stock as though the conversion had eccumred at the beginning of the penod under the "if converted” methed.
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Contribution Definition and Reconciliation

= Contribution is a non-GAAP financial measure that we calculate as net income (loss), excluding net interest income (expense) and
other adjustments, general and administrative expense, stock-based compensation expense and income tax expense (benefit).
Contribution margin is calculated by dividing contribution by total operating revenue.

Year Ended Dec. 31, ThreeMonthsEnded

E:?nt:ﬁ;rf:dqu' except percentages) 2014 2015 1014 2014 3Q14 1014 1015 2Q15 3Q15 4Q15
Net Income (Loss) $(32,394) 5 (4,995) $(7,209) $(9,187) S$(7,371) S$(9,037) §(6374) S (4,140) $950  § 4,569
:fjtju'gtfnr:ns;h“”“ (Income) and Other 2284 (3.245) (16) 306 474 1,430 (187) (798} (1214}  (1,047)
General & Administrative Expensei:

Engineering & Product Development 38518 77,062 6,469 8897 10229 12923 13898 18214 21083 23,837

Other G&A 81,136 122,182 12037 20568 22323 26208 26410 28247 32280 35245
Stock-based Compensation:

Sales & Marketing 5,476 7,250 3,360 466 787 283 1,508 1713 2,783 1,746

Origination & Servicing 1,853 2735 297 359 459 533 606 719 862 748
Income Tax Expense 1,380 2833 = 540 419 331 627 389 1,233 534
Contribution Income™ $97,563 § 203,521 $14,848 $22139 $27320 $33,256 $36488 $44,344 §57,257 § 65,732
Total Operating Revenue $213,412  § 426,697 $38702 $48621 S$56538 S$69551 581045 596119 5115062 § 134,471
Contribution Margin' 45.7% 47.8% 384%  455%  48.3%  47.8%  45.0%  46.4%  49.8%  45.9%

{1} Prior penicd amounts have been reclassified to conform to cument presentation.
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Contribution as a % of Originations

= Contribution is a non-GAAP financial measure that we calculate as net income (loss), excluding net interest income (expense) and
other adjustments, general and administrative expense, stock-based compensation expense and income tax expense (benefit).
Contribution margin is calculated by dividing contribution by total operating revenue.

Year Ended Dec. 31, ThreeMonths Ended

{in thousands, except percentages or
as noted) (unaudited) 2014 2015 1Q14 2014 3014 4014 1015 3IM5 4015
Loan Originations (3 mm) 54,375 § 8,362 3™ §1,006 §1,165 1,415 51,635 § 1,912 § 2,236 § 2,579
Total Operating Revenue § 213412 § 426,697 § 38,702 5 48,621 5 56,538 § 69,551 581,045 396119 3115062 5134471

2z of Loan Originations 4.88% 5.10% 4.89% 4.83% 4 .85% 4.92% 4.96% 5.03% 5.15% 521%
Mon-GAAP Sales & Marketing™ 80,176 5164276 $ 16,778 518,429 $ 19,797 $25172 §32962 337,786 341,735 51,1
Mon-GAAP Origination & Servicing™? 535673 §53,600 57,078 $38,053 £9.42 §11,123 511,585 513,887 516,070 5165438

Total Non-GAAP Sales & Marketing

and Origination & Servicing $115849  § 222,876 $23,854 $26482 $29218 §$36,295 §44557 §51775 $57,805 $68,739
% of Loan Originations 2 65% 2.67% 3.01% 2.63% 251% 2.57% 2.73% 2.71% 2 59% 2 67%
Contribution Income:" $97,563  § 203,521 $14,848 $22,139 $27,320 §$33,256 S§36488 $44344 $57,257  §65732
% of Loan Originations 223% 2.44% 1.88% 2.20% 2.34% 2.35% 2.23% 2.32% 2 56% 2 55%

{1} Prior penicd amounts have been reclassified to conform to cument presentation.
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Adjusted EBITDA Definition and Reconciliation

= Adjusted EBITDA is a non-GAAP financial measure that we calculate as net income (loss), excluding net interest income
(expense) and other adjustments, acquisition and related expense, depreciation and amortization, amortization of intangible
assets, stock-based compensation expense and income tax expense (benefit). Adjusted EBITDA margin is calculated as adjusted
EBITDA divided by total operating revenue.

Year Ended Dec. 21, Three Months Ended

EL”JQE&?.“' exceptpercentages) 1044 | 2044 | 3Q14 | 4014 | 1Q45 | 2045 | 3Q45  4Q15
Net Income (Loss) $(32,894)  §(4,995) 5(7,209) 5(9,187) 5(7,371) $(9,037) 5(6374) (54,140) 5950 4,569
:fjtju'gifnr:ns:f““”“ (Income) and Other 2,284 (3,248) {18) 396 474 1,430 (187) (798} (1214}  (1,047)
Acquisition and Related Expensze 3,113 2367 1,144 1,378 301 293 204 403 937 733
Depreciation & Amortization:

Engineering & Product Development 5,194 13,820 791 1,088 1,447 1,888 2744 3,261 3,808 4,007

Other G&A 1,166 2475 216 245 322 383 404 524 708 790
Amortization of Intangible Assets 3,398 5,331 - 1123 1388 1387 1545 1274  125% 1,255
Stock-based Compensation Expense 37,150 51,222 7033 8319 10537 11,281 11593 12,486 13479 13,564
Income Tax Expense 1,390 2833 - 640 419 331 627 3859 1,233 584
Adjusted EBITDA $21,301  §69,758 $1,866 54002 ST57  S$7T.916 $10,646 $13,399 §21,157 § 24,556
Total Operating Revenue $213.412 5 426,607 $38702 548621 $56538 569551 581,045 596,119 5115062 § 134,471
Adjusted EBITDA Margin 10.0% 16.3% 4.8% 82%  133% 11.4%  13.4%  13.9%  184%  18.3%
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Servicing Portfolio Recurring Revenue

Servicing Portfolio Balance(1) Adjusted Servicing and Management Fee Revenue(2)

(3 inmillions) ($ inthousands)

- 0.70%
$8,970
0.60%
0.50%
0.40%
54,726
0.30%
o
52,267 0.20%
0.10%
5506
I 0.00%
10214 2214 3014 4014 1215 2Q15 0 3Q15 0 4Q15
2012 2013 2014 2015
. . . o
Motes mCertificates ®VWhole loans sold —— SEWIFIDQ and Mg_mt Fees % of Originations
=05 of Servicing Portfalio
(% Growth)
YIY 181% 108% 90% 130% 132% 128% 138% 158% 138% 181%

}  SBervicing Portfolo Balance represents outstanding principal balance of loans that we serviced at the end of the penieds indicated, and financad with notes, certificates and whols loans sold.
{2} Adpsted Sarvicing and Management Fee is 3 non-GAAP financial measure that we calculate that excludes the impact of changes in fair value of our servicing asset/lability, over the ife of the loan.
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Adjusted Servicing and Management Fee

= Adjusted Servicing and Management Fee is a non-GAAP financial measure that we calculate that excludes the impact of
changes in fair value of our servicing assets/liabilities, over the life of the loan.

Year Ended Dec. 31, Three Months Ended

(in thousands, except percentages or
2s noted) (unaudited) 2014 2015 1014 2Q14 3014 4014 1015 2Q15 3Q15 4015
Originations (§ mm) $4378  §8,362 791 $1,006 $1,165 $1,415 $1635  $1912  §2236  §2,579
f:;":ﬁ;’,;‘ﬁ PortiolioBalance $4726  $8,970 $2,780 §3,343 §3,057 $4726  $5595 6,548 §7,608  § 8,970
Servicing Fees $11534  §32.811 $ 1,780 $1468 3,053 $5233  §5302 $6479 58999 511,941
Management Fees 5,957 10,976 1,004 1,461 1,608 1,794 2215 2548 2,900 3,313
I;eti' servicing and Management §17,491  $43,787 §2874  $2,920 4,661 $702T  §7,607 $9027 $11899  §15254
As 3 % of Originstions 0.40% 0.52% 0.36% 0.29% 0.40% 0.50% 0.47% 0.47% 0.53% 0.55%
Less Change in Fair Value of . . . . . . . .
Servicng Assots/Lisbiltios (51420)  (51,391) (5115) $634 (S367)  (S1,572) (5497) (5552) (5403) $61
Total Adjusted Servicingand
TR $16,071  §42,396 § 2,759 $3,663  $4294  §5455  §7,110 $8475 $11496  §15315
As a % of Originations 0.37% 0.51% 0.35% 0.35% 0.37% 0.39% 0.43% 0.44% 0.51% 0.55%

i . .
g;;ji ; Average Servicing Portfolio 0.46% 0.62% 0.11% 0.12% 0.12% 0.13% 0.14% 0.14% 0.16% 0.18%
Change in Fair Value of Servicing (0.03%)  (0.02%) (0.01%) 0.06%  (0.03%)  (0.11%)  (0.03%)  (0.03%)  (0.02%)  (0.00%)

Assetz/Liabiltiesas % of Qriginations

{1} Sarvicing Portfolic Balance represents cutstanding principal balance of loans that we serviced at the end of the penods indicated, and financed with notes, certificates and whole leans sold.
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Appendix:
Financial Reclassification




Reclassification

In the fourth quarter of 2015, the Company disaggregated the expense previously
reported as “General and administrative” into “Engineering and product development”
and “Other general and administrative” expense. Additionally, the Company reclassified
certain operating expenses between "Sales and marketing," "Origination and servicing,"
“Engineering and product development” and "Other general and administrative" expense
to align such classification and presentation with how the Company currently manages
the operations and these expenses. These changes had no impact to "Total operating
expenses." Prior period amounts have been reclassified to conform to the current
presentation.
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Non-GAAP Operating Expenses and Contribution(!

Reclassified vs. Prior

Year Ended Dec. 31, ThreeMonthsEnded
(in thousands, except percentages)
- 2014 2015 1a14 2014 Ja14 4014 1Q15

(unaudited)
Total Operating Revenue $213,412 5426,697 §38,702 $48,621 $56,538 $69,551 581,045 $96,119 5115062 513447
Non-GAAP Sales & Marketing (Reclassified) $80,176 $164,276 §16,778 518,429 $19,797 $25172 $32,962 $37,788 541,735 51,1
HNon-GAAP Sales & Marketing (Prior) 581,220 $167 753 517,080 $18610 $20,089 525,441 533,365 $38,511 542913 $52 964
Decrease fo Sales & Marketing Expense 51,044 83,477 302 T8 £292 $269 403 §723 51,178 £1,173
Non-GAAP Origination & Servicing (Reclassified) $35,673 558,600 57,076 §8,053 §9,421 1,123 511,595 $13,987 $16,070 516,945
Mon-GAAP Origination & Servicing (Prior) 536,145 550,714 57 044 $5,096 $9,563 511,438 511,959 514 420 $16,755 517,580
Decrease/(increass) to Origination & Ssrvicing 5473 $2 114 ($32) 543 $147 $315 5364 $433 685 $632
Expenze
Hon-GAAP Engineering & Product Dev.
(Reclassified) $26,879 $51,907 54,725 6,281 7,000 58,873 $9,356 $12,010 $14,110 $16,431
MNon-GAAP Engineering & Product Devel. (Prior) 524 196 $44 532 54 194 $5 684 §5,206 58,022 58173 $10,369 $11,558 514177
Increase fo Engineering & Product Dev. Expense (52 683) (&7,225) =531) (587 (E704) (=851) (51,178) (51,641) (&2,152] (52 254)
Non-GAAP Other G&A [Reclazzified) 549,383 582,156 58,257 511,856 $12,803 516,467 £16, 486 $18,035 $21,990 $24,745
HNon-GAAP Other G&A (Prior) 550 545 $83,783 52,513 $12 225 $13,068 516 7 516,857 515,420 522275 $25,192
Decrease to Other G&4A Expense 51,168 £1,632 £261 373 £265 £267 411 485 £289 2447
Contribution Income (Reclassified) £97,563 $203,821 §14,848 $22129 $27,320 §$33,256 §36,488 544 344 $567,257 865,732
Contribution Income (Prior) 596 045 $1938,229 514 578 521915 §26 881 §32 672 $35 721 543 183 $55 393 8§53 927
Increase to Contributionlncome 51,517 £5,502 8270 5224 439 584 ST6T £1,156 51,864 £1,805

% Contribution Margin (Redassified) 45.7% 47.8% 38.4% 45.5% 48 3% 47.8% 45.0% 46.1% 45.8% 45.9%

% Contribution Margin (Prior) 43.0% 46.5% 37. 7% 45.1% 47.5% 47.0% 44 1% 44 5% 45.1% 47.5%
Increase to % Contribution Margin 0.7% 1.3% 0.7% 0.4% 0.8% 0.8% 0.9% 1.2% 1.7% 1.4%

{1} Prior penicd amounts have been reclassified to conform to cument presentation.
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GAAP Summary Income Statement

Year Ended Dec. 31, Three MonthsEnded
Transaction Fees $197,124 $373,508 535412 545801 552622 563,280 572482 585551 S100,420 5114,955
Servicing Fees 11,534 32,811 1,780 1,468 3,053 5,233 5,392 6,479 G999 11,541
Management Fees 5957 10,876 1,084 1461 1,508 1,794 2215 2 548 2800 3,313
Dther Revenue (Expense) [1,203) 5402 416 [109) (745) (T85) 955 1,441 2743 4,262
Total Operating Revenue 213,412 426,697 38,702 48,621 56538 69,551 84,045 96,119 115062 134471
:Etju':}fnr:nsfs'” come (Expense}and Other (2,284) 3,246 16 (396) (474} (1,430) 187 798 1,214 1,047
Total Net Revenue 211,128 420943 38718 48225 55084 68121 81,232 98817 116276 135518
OperatingExpensesz
Sales and Marketing 85,652 171,526 20,138 18,895 20584 26035 34470 39,501 44018 53,537
Origination and Servicing 37,328 61,335 7373 &412 9 830 11,681 12,201 14,708 158,732 17,698
Engineering and Product Development 38518 77,082 G458 8897 10228 42923 13,898 18,214 21063 23,887
Other General and Administrative 81,136 122182 12,037 20,563 22323 28,203 25410 28,247 32,280 35,245
Total Operating Expenses 242,632 432,105 46,17 56,772 63,016 76,827 86,979 100,668 114,093 130,365
Income (Loss) Beforelncome Tax Expense (31,504) (2,162) (7,299) (5,547T) (6,952) (&,706) (5,747} (3,751) 2,183 5,153
Income Tax Expense 1,350 2833 - 5440 4159 331 627 389 1,233 So4
NetIncome (Loss) $(32,894)  $(4,995) $(7,299) §(9,187) §(7,371) S$(9,037) S(6,374) § (4,140) $950 4§ 4,569
GAAP Netlncome [Loss) perDiluted Share (50.44) {50.04) (50.13) (50.16) (50.12) ($0.07) (50.02) ($0.01) $0.00 $0.01

{1} Prior penicd amounts have been reclassified to conform to cument presentation.
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Stock-based Compensation in Operating Expense

(in thousands, except percentages)
(unaudited)

Stock-based Compensation Expenses:ii

Year Ended Dec. 31,

2014 2015 1Q14 2a14

ThreeMonthsEnded

Q14 4014 1Q15 2015

Q15 4015

Sales and Marketing $5476  §7,250 $3360 5466  $787  $863 S$1508 51713 52283 51,746
Origination and Servicing 1653 2735 297 359 459 538 506 719 662 743
Engineering and Product Development 5 445 11,335 953 1,528 1,782 2182 1,758 25943 3,145 3,445
Other General and Administrative 23576 29902 2423 5966  T509 7678 7681  7A11 738 7721
Lo $37,150 §51.222 $7.033 $8319 $10537 $11,261 §$11593 $12,486 §13.479 § 13,664
Total Operating Revenue 213,412 426,697 38702 48621 56538 69551 51045 96119 115062 134,471
AR Ty 2 R S 17.4%  12.0% 182%  17.1%  186%  162%  143%  130%  11.7%  10.2%

Operating Revenue

{1} Prior penicd amounts have been reclassified to conform to cument presentation.
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